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Abstract
The goal of this presentation is to dispel myths permeating privacy research,
practice, and policy. These myths about privacy in the market — including that
there is a tradeoff between functionality and privacy, that people don’t care about
privacy, and that people behave according to the privacy paradox — provide a
distraction from holding firms accountable for the many ways they can (and do)
violate privacy. For research, such myths limit the generalizability of information
science studies concerning data disclosure and governance.
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is also an affiliate of Northeastern University’s Center for Law, Innovation and Creativity

and a member of the advisory board for the Future Privacy Forum.
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